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Dear Daddy,

1 Really miss you! Im
having such a terrible
titne here in camp. Al-
ready from the Ffirst
day the problems be-
gan. It all started on
that horrifying day
while T was peacefully
resting in my brand hew
box...when all of a sud-
deh someone roughly
grabs me and rips apart
my box! (ahd btw ever
since then I was left
unclothed, ahd they
didnh’t have the decen-
Cy to find me another
box Or at least any sort
Of coverl!l) Either way,
they always turh me on
my highest, and ‘till this
moment I'm still on! ]
already have such a
major cold that I can
barely keep my motor
running...I really don’t
get how these people
do it - It feels like a
freezer in here! And its
really hot fairt T khow
that Spinner is my big
brother and all, but
why does he get to be
turhed Off sometitmes
while T have to stay
spinhing  nhonh-stopl??
And he also always
shows Off about how
big he is...but between
me anhd you the real
reason why they turh
him off (and also
cousin Fanhny — who is
next door) is probably

bec they shore too
loudly. I meanh their
motor is so loud that ]
Cah never sleep. Be-
sides for that, they
really think that they
are cooler thah me and
all the little cousins —
bec they are made of
metal ahd we are only

made of plastic. So the
next time he calls you,
you better give him
over the head, beC ]
cant even tell the head
counselors here beC
they’re so busy dealing
with all the BMD trou-
blemakers! Anhd its also
not fair that we have
t0 always sit on the
floor and uncle Blower
and his big friends get
t0 hang from the ceil-
ingt That must be
§O0000 much funtt
Even Spinher and Fanny
are high up on this big
stand! When will WE be
able to do thatf?

Agside from all the fami-
ly politics, these people
here ih camp are quite

mean! Eveh when they
leave on their trips
they still leave us here
in the dark spinning
away, ahd its really
scary here when its
dark — (this may sound
babyish, but 1 always
think that big Mon-
sters Wwill come anhd
hurt me). And they
NEVER EVER take us
oh their fun trips! ]
thibk im gohha use
Websters famous moto:
“im not comin’ bacCk
here next Yyear”. But
unlike him, I REALLY
wont come back!

The worst though is
stick all these things
inside of me to watch
them shoot out the
front, like tissues, and
even HANGERS!!
These guys are nhuts!!!
Don’t they realize its
dangerous??? And that
Cah really break me! Im
Still tryihg to figure out
if they want me to
make them colder, or
just so that they Canh
have funh oh my ex-
pense...] think it’s the
second reason.

Im begging you, please
come anhd <take me
home on Visiting day! If
you really Cant, thah at
least buy me and exten-
sion cord so that these
people here wont have
t0 shlep and break my
wire every time they
wahha move me...

With Love,
TIr moct BANtacCtiC CONn
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Inside Story Headline

This story can fit 150-200 words.

One benefit of using your newsletter as
a promotional tool is that you can reuse
content from other marketing materials,
such as press releases, market studies,
and reports.

While your main goal of distributing a

newsletter might be to sell your product
or service, the key to a successful news-
letter is making it useful to your readers.

A great way to add useful content to
your newsletter is to develop and write
your own articles, or include a calendar
of upcoming events or a special offer
that promotes a new product.

You can also research articles or find
“filler” articles by accessing the World

Wide Web. You can write about a varie-

ty of topics but try to keep your articles

short.

Much of the content you put in your
newsletter can also be used for your
Web site. Microsoft Pub-
lisher offers a simple
way to convert your
newsletter to a Web pub-
lication. So, when you’re
finished writing your
newsletter, convert it to a
Web site and post it.

&

Caption describing picture or

graphic.

Inside Story Headline

This story can fit 100-150 words.

The subject matter that appears in news-
letters is virtually endless. You can
include stories that focus on current
technologies or innovations in
your field.

You may also want to note busi-
ness or economic trends, or make
predictions for your customers or
clients.

If the newsletter is distributed
internally, you might comment
upon new procedures or im-
provements to the business. Sales

“To catch the reader's

attention, place an interesting

sentence or quote from the

figures or earnings will show how your
business is growing.

Some newsletters include a column that
is updated every issue, for instance, an
advice
column,
a book
review,
a letter
from the
presi-
dent, or
an edito-
rial. You
can also

>

story here.’

Inside Story Headline

This story can fit 75-125 words.

Selecting pictures or graphics is an im-
portant part of adding content to your
newsletter.

Think about your article and ask your-
self if the picture supports or enhances
the message you’re trying to convey.
Avoid selecting images that appear to
be out of context.

Microsoft Publisher includes thousands
of clip art images from which you can
choose and import into your newsletter.
There are also several tools you can use
to draw shapes and symbols.

Once you have chosen an image, place
it close to the article. Be sure to place
the caption of the image near the image.

profile new employees or top customers
or vendors.

Caption describing picture or graphic.
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A man calls a lawyer's
office. The phone is
answered "Schwartz,
Schwartz, Schwartz and
Schwartz." The man
says, "Let me talk to Mr.
Schwartz." "I'm sorry,
he's on vacation.” "Then

let me talk to Mr.

Schwartz." "He's on a big
case, not available for a
week." "Then let me talk
to Mr. Schwartz." "He's

playing golf today."

"Okay, then, let me talk to

Mr. Schwartz."
"Speaking."

Question of the week:

Which Stoff member of
the BMD wes in €GI
Detroit the longest?

876541321009

Story: The Goy Named Mendel!

A woman from the Chabad-
Lubavitch Community in Brook-
Ilyn was pulled over by a N.Y.C.
traffic cop for some traffic viola-
tion. Standing outside her open
car window and watching her
search for her license and regis-
tration papers, the police
officer caught sight of a picture
of the Lubavitcher Rebbe in her
open purse.

"Excuse me, maam," he asked,
"are you one of the followers of
this Rabbi?"

"Yes," she replied.

"Well, in that case I'm not
giving you a ticket." He closed
his ticket book and continued,
"Do you know why? Because
this Rabbi," he pointed to the
picture she was now holding in
her hand, "Did a very big mira-
cle for me."

"Well," said the grateful
woman, "since you aren't giving
me the ticket, | have time to
hear the sto-ry."

The policeman smiled and said,
"It's my favorite story, but |
haven't told it to many Jewish
people, in fact | think that you
are the first." The cars were
whizzing by behind him and he
had to raise his voice slightly.
"The story goes like this: | used
to be in the police escort that
once a week escort-ed the
Rabbi to the Montefiore Ceme-
tery (where the Rebbe's father-
in-law and predecessor, The
Frierdiker Rebbe, is interred). |
got to know some of the young
men who accompanied the
Rebbe, and | learned a lot of
things. They are very friendly
people, which you probably
already know, and we talked a
lot while the Rabbi was inside
praying.

"Well, one day | saw that all the
fellows there were really talking

excitedly to each other so |
asked them what happened. So
they told me that the Rabbi
does a lot of miracles for peo-
ple, but today he did a miracle
that was really something. |
didn't even ask what was the
miracle that they were talking
about, | just asked them if the
Rabbi helps non-Jews also.
""Sure,' they said, 'The Rebbe
helps anyone who asks. Why?
Do you need something?' So |
told him, this young fellow, that
me and my wife had been mar-
ried nine years with no chil-
dren, and a week ago the doc-
tors told us that we had no
chance. We had spent a lot of
money on treatments, seen all
sorts of big professors, we were
running around like crazy for
the last six or seven years, and
now they told us that they tried
every-thing and there is no
chance. You can't imagine how
broken we were. My wife cried
all the time and | started crying
myself.

"So this young man tells me,
'Listen, the next time that you
escort the Rebbe to the ceme-
tery stand near the door of his
car and when he gets out ask
him for a blessing.' So that is
just what | did. The next time |
was in the escort | stood by his
door and when he got out | said
to him: 'Excuse me, Rabbi, do
you only bless Jewish people or
non-Jews too?'

"So the Rabbi looked at me like
a good friend, it was really
amazing, and said that he tries
to help anyone he can. So | told
him what the doctors said, and
he said | should write down on
a piece of paper my name and
my father's name together with
my wife's and her father's
names and that he would pray

for us. So | did it, my hands
were shaking so much | almost
couldn't write, but I did it and
you know what? My wife be-
came pregnant and nine
months later she gave birth to a
baby boy! The doctors went
crazy, they couldn't figure it
out, and when | told them that
it was all the Rabbi's blessing
they just scratched their heads
and -- Wow! | felt like the
champion of the world!

"But here comes the good part.
Do you know what we called
him? What name we gave our
baby boy? Just guess! We called
him Mendel after the Rabbi. At
first my wife didn't like the
name because its not an Ameri-
can name, but | said, No! We're
calling him Mendel! Each time
we say his name we'll remem-
ber that if it weren't for the
Rabbi this boy would not be
here.

"But when our parents heard
the name they really objected.
They said, 'With a name like
that, all the kids will think he's a
Jew or something and they will
call him names and be cruel to
him. Why make the kid suffer
for no reason?' 'That's just what
| want,' | said to them. 'When
he comes home and says that
the other kids called him names
and beat him up because he
has a Jewish name, I'll tell him
that | want him to learn from
those other kids how not to
behave. They hate the Jews for
no reason, but you should love
the Jews, you should help the
Jews. You just tell them that
without that Jewish Rabbi
called Mendel you wouldn't be
here at all, and then maybe
they'll start thinking differently
too!'
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